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We do not yet have all the 
answers but we are starting to 

find the right questions. 
 

¢Ƙƛǎ ƛǎ ƴƻǘ ŜŀǎȅΣ ǎƻ ƭŜǘΩǎ ŜƴƧƻȅ 
the challenge.  

 



Barstool- Dublin 2014 Trocaire 



 Climate change is 
understood and believed 
as a socially constructed 
narrative that signals to 
people their identity and 
validates their values 

  



Principle 1. 
 

 Public engagement should 
ǎǘŀǊǘ ŦǊƻƳ ǘƘŜ ΨǾŀƭǳŜǎ ǳǇΩ ƴƻǘ 
ǘƘŜ ΨƴǳƳōŜǊǎ ŘƻǿƴΩ 



Facts and figures 
rarely shift 
views. 
 
tŜƻǇƭŜΩǎ ǎƘŀǇŜ 
their attitudes 
as stories based 
on their values.  
 
And then they 
find the facts to 
fit.  



BREXIT 

 



Principle 2.  
 

Learn lessons from previous 
campaigns of all kinds 

(including your opponents) 





 Climate change is difficult 

 No one wants to believe in it 

 And it is very easy to ignore... 

 And push away   

 
 



Difficult.... but not impossible  



People are motivated by shared values and 
identity, and the joy of belonging.. 



STRONG COMMUNICATIONS SAY: 
This is who you are. 

   

This is what you care about 

    

Other people like you agree with this. 

   

When you do this you belong more to your group. 

   

And the world becomes more how you want it to be 

   



AUDIENCES IDENTITY AND VALUES   

  Choose an audience:  
   Rancher 
   Retired shop keeper 
   Trades union shop steward 
   Struggling teenage mother  
   Oil sands worker 
   Real estate agent 
   Soldier 
   Environmental activist 



AUDIENCES 
  

  Where did you go on holiday? 

  

What are your three core values (one 
word each)? 
 

What do you think about these climate 
change messages? 

 



Does your person like or dislike  the 
following climate arguments 

 
 

 

1. We have a responsibility to our children and future 
generations to reduce emissions. 

2. Climate change is already a disaster, is getting worse 
and could drive humanity to extinction 

3. There will be exciting changes and many new 
opportunities in the low carbon future. 

4. There are so many easy ways for us to do our bit, 
use less energy and save the planet.  
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Children- a 
narrative gamble 

 Overall people with 
children often care LESS 
about climate change. 

 
 Sceptics may resent it as 

emotional manipulation  
 
 άCǳǘǳǊŜ ƎŜƴŜǊŀǘƛƻƴǎ 

place climate change in 
ǘƘŜ ŦǳǘǳǊŜέ 

  
 



Principle 3. 
 

Make climate change us, here 
and now; not them there and 

then. 
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Communications 
based on disasters, 
negativity  and distant 
impacts have little 
effect on attitudes. 



Principle 4. 
 

Place negative information in a 
narrative arc that leads to a 

positive resolution 



DEFRA Act on CO2 ς Bedtime Stories 

Audience 

Message 

Messenger 

Medium 

Action 
 

General public 

It will affect your children  

Voiceover, ad agency 

TV Ad- youtube   

Go to website 
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STORIES WE TELL OURSELVES: MORAL 
LICENSE 

 



 
 
 
 
 
 

 
Exeter University research:  
cited The Guardian 24th September 2008 

 
"I recycle 100% of what I 
can, there's not one piece 
of paper goes in my bin, 

so that makes me feel less 
guilty about flying as 
ƳǳŎƘ ŀǎ L ŘƻΦά 

 
 

 The longest and the most frequent flights are often taken 
by those who are most aware of environmental issues 


