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Seven principles
for visual
climate change
communication
(based on
infemational
social research)
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We do not yet have all the
answers but we are starting to
find the right questions.
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TALKING

CLIMATE '

Climate change is
understoodand believed
as a socilally constructec
narrative that signals to
people theiridentity and
validates theirvalues
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Facts and figure:
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Principle 2.

Learn lessons from previous
campaigns ofll kinds
(Including your opponents)



Not you. Not CO2.

Earth to scale
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Climate change is difficult

No one wants to believe In It
And It Is very easy to ignore...
And push away



Difficult.... but not impossible




Peopleare motivated by shared values ar
identity, and the joy of belonging..
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STRONG COMMUNICATIONS SA
This Is whoyou are.

This Is whatou care about

Other peoplelike youagree with this.

When you do this you belonmoreto your group

And the world becomesgnore how you want it to be
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AUDIENCES IDENTITY AND VA

Choose an audience:
Rancher
Retired shop keeper
Trades union shop steward
Struggling teenage mother
Oil sands worker
Real estate agent
Soldier
Environmental activist
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AUDIENCES

Where did you go on holiday?

What are your three core values (one
word each)?

What do you think about these climate
change messages?



Does your person like adislike the
following climate arguments

. We have a responsibility to our children and future
generations to reduce emissions.

. Climate c
and coulc

T

0,

T

nange Is alrega disaster, Is getting worse
drive humanity to extinction

nere wil

be exciting changes and many new

oportunities in the low carbon future.
nere are so many easy ways for us to do our bit,

use less energy and save the planet.
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Children a
narrative gamble

Overallpeoplewith
children often cardlESS
about climate change.

Sceptics mayesent itas
emotionalmanipulation
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Principle3.

Make climate change us, here
and now: not them there and
then.




Does your person like adislike the
following climate arguments

. We have a responsibility to our children and future
generations to reduce emissions.

. Climate ¢
and coulc

T

0,

T

nange Is alrega disaster, Is getting worse
drive humanity to extinction

nere wil

be exciting changes and many new

oportunities in the low carbon future.
nere are so many easy ways for us to do our bit,

use less energy and save the planet.



SPECIAL REPORT GLOBAL WARMING

BE
WORRIED.
BE
WORRIED.
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future problem—it's already
damaging the planet at an alarming
Here's how it affects you, your
and their kids as well

EARTH AT THE TIPPING POINT
HOW IT THREATENS YOUR HEALTH

HOW CHINA & INDIA CAN HELP
SAVE THE WORLD—OR DESTROY IT

THE CLIMATE CRUSADERS

Communications
based on disasters,
negativity and distant
Impacts have little
effect on attitudes.




Principle4.

Place negative information in a
narrative arc that leads to a
positive resolution



Oufr@ach
DEFRA Act on C@Bedtime Stories

Audience General public
Message It will affect your children
Messenger Voiceover, ad agency
Medium TV Adyoutube

Action Go to website
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PULL THE PLUG
ON YOUR CARBON FOOTPRINT

When it comes to CO; emissions, charging costs. But if everyone in the
UK unpiugged their chargers while theyre not in use, it could sove
anough energy fo provide electricity for 66,000 homes 0 year. For ather
ways 10 waste less energy and to calculate your carbon footprint,
visit www.direct.gov.uk/ActOnCO2




STORIES WE TELL OURSELVES: Mt
LICENSE

~Turn lights
into flights.

Earn a [£2.50 | Clubcard Voucher at Tesco and tum it into m Airmiles.



The longest and the most frequent flights are often tak
by those who are most aware of environmental issues

"l recycle 100% of what |
can, there's not one piece

of paper goes in my bin,
so that makes me feel less
guilty about flying as
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cited The Guardian 24September 2008



